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	Businesses need to ‘punch harder and further’ to compete internationally  

Existing and new markets offer export opportunities – new trade report for East of England
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Businesses in the East of England should look to China, Russia and Eastern Europe for new export opportunities but be prepared to compete more aggressively in traditional markets says a new report from the economic experts at the East of England Development Agency (EEDA).

’Trade Insight’ from Insight East looks back over the last ten years and charts the progress of sectors and markets. Importantly, it forecasts opportunities and challenges in the future for international trade. 

It concludes that the East of England performs relatively well compared to other regions and the services, pharmaceuticals and chemicals sectors are the high-scoring sectors of the economy.   

Businesses involved in medical and pharmaceutical products, agrochemicals as well as automotive components and rare metal recycling are potentially set to benefit from increased trade in the future.
Protection of intellectual property will be an increasingly important issue for companies looking to expand into emerging markets especially for the region’s high-tech, chemicals and pharmaceutical industries. 
Glenn Athey, director of Insight East said:

“Exports are a crucial part of the regional economy and it is important that we know, in detail, how the different sectors are performing so that we can equip businesses with the support they need to grow.  A successful exports economy is a useful barometer because it mirrors the competitiveness of the whole economy in the East of England.
“The report shows that the East of England punches above its weight compared to the rest of the UK in terms of how we compete internationally.  But, because of the recession and the historically weak dollar, companies here need to sharpen their competitive edge to trade in still-significant European markets and the US.  They need to punch harder and increase their reach further to gain new deals and keep the existing ones. 

“It also shows that companies need to be vigilant about protecting their ideas when exporting to countries where the regulatory systems will be different. There are some success stories with the exponential growth in the services and pharmaceutical sectors and these will continue to be growing parts of the economy. 

“As a leader in the low carbon economy it is also good news for the East of England that there is massive untapped potential in the US for green technology-related services, the largest market for this sector in the world.”
Vic Annells, UKTI International Trade Director for the East of England said:
“It is clear from the findings of this study that there is a great opportunity for businesses to be more outward thinking and ambitious in the future. 
“The Foreign Secretary William Hague recently urged the UK to have more global influence in a world where economic power is constantly shifting. It is therefore pleasing to see that the East of England has positioned itself well, having the third highest number of exporters in England with exports making up nearly a third of the region’s wealth.
“For companies wishing to grow their business overseas UKTI provide opportunities, expert trade advice and support. If approached in the right way, I have seen that overseas trade can transform a business, boosting its productivity and helping it to remain competitive, particularly during these tough economic times.”
Key findings and facts from the report:

· The East of England has the third highest number of exporters in England
· Exports make up nearly a third of the wealth generated in the East of England

· The East of England’s services exports have shown no signs of drift, while services exports in the South East and the North West declined sharply in 2008
· The US is the largest market in the world for ‘green’ goods and services

· The value of services exports has grown in real terms by 81 per cent to £11.4 billion in the same period, much faster than goods

· Services exports are a crucial growth engine of the region’s economy accounting for an estimated 10.2 per cent of wealth generated in the East of England in 2008

· The services sector comprises: Other Business Services (comprising Legal, Accounting and Management Services; Property Management Services; Engineering and Other Technical), Financial Services and Travel
· High-end chemical and pharmaceutical industries have nearly doubled their level of exports over the last ten years (£2.8 billion to over £5.6 billion)

· China is on the rise – it leapt from 30 to 9 in the ranking of trade partners 
· The ‘top ten’ country destinations for East of England exports have changed with China and Japan taking the place of Canada and Sweden in 2009
· Singapore, Russia, Poland and the Czech Republic have particular trade potential for the East of England.
The full report is available at www.insighteast.org.uk
--ends--

Notes to Editors
Export case studies:
There are a number of businesses in the East of England that have sought trade opportunities in new emerging markets using the support of UKTI; 
1. For example Hertfordshire business, the Italian Beverage Company (IBC) has targeted new emerging markets and using UKTI support has doubled its overseas activity in less than a year.
Sales Director Tony Godden signed up to UK Trade & Investment’s (UKTI) Passport to Export Scheme. In August 2009 the company went on to use UKTI’s Overseas Introduction Service (OMIS).
“We had previously exported our products in a few countries but wanted to expand this activity and make it more targeted,” explained Tony. “We began by going on some UKTI workshops. This focused our mind on where we should be exporting. It also made us re-think our product range and what products were required to appeal to the diverse cultures we intended to work within.”
With the support of UKTI, IBC developed its own brand of products, allowing the company to export to more countries, including Korea and The Middle East. The company then went on use OMIS to research exporting in Germany and the Czech Republic.

 “Targeting new markets has helped our sales increase by three quarters of a million in the past year and distribution from 5 countries to 25. UKTI has helped us make our export activity, time and money efficient.”

2. Advice from UK Trade & Investment and targeting new markets also helped Basildon manufacturer, Rodwell Scientific Instruments, triple its overseas activity in less than a year.

Sales Manager Jason Goodall signed up to UK Trade & Investment’s (UKTI) Passport to Export programme for new exporters in January this year and attended a two-day workshop in Cambridge shortly afterwards.
“The workshop was a real eye-opener,” says Jason. “It encouraged me to rethink our export objectives and develop a new strategy. It was totally focused on exporting and outlined how to get started, how to overcome hurdles, how to contact relevant companies, and what kind of agents to target – and it’s already reaping rewards.”
Funding from Passport to Export also helped Jason put the first part of the plan into action by attending Pittcon, a leading medical equipment trade show in Orlando, Florida.  There he was able to sign up distributors in emerging markets such as Costa Rica, Mexico and Ecuador.  

3. With regular support from the UKTI over a number of years and, more recently, by using the UKTI’s ‘Gateway to Global Growth’ programme, TekPro from Norfolk have successfully entered a number of new markets such as Germany, Russia and Ukraine, and is actively investigating others.

Eammon Neale, International Sales Manager for TekPro, comments: “Gateway to Global Growth has proven to be a very valuable tool in enabling us to penetrate challenging markets.”

In order to further assess the five countries initially shortlisted from market research, TekPro took advantage of the UKTI’s Overseas Market Introduction Service (OMIS). This provides direct access to UKTI commercial staff located in embassies and consulates in nearly 100 countries and allowed TekPro to tap in to the local knowledge and experience of market researchers who are ‘on the ground’.

Commenting on OMIS, Eammon says: “The intelligence and insight into our target markets provided through OMIS was second to none and represented excellent value for money. Using OMIS was very easy and flexible, and we were able to directly discuss our needs and the results with the market specialists via conference calls. The service also provided us with valuable, well qualified contacts including prospective distributors.”

To date, as a result of the OMIS projects undertaken, TekPro is now established in Germany, Russia and the Ukraine with distributors in place and good quality enquiries being taken, ready for follow-up. Of the remaining two countries, OMIS helped TekPro conclude that the opportunity that existed in France would be tough due to excessive competition and the final market, USA, is currently being reviewed.

About Insight East
Insight East is the economic intelligence centre for the East of England funded by the East of England Development Agency (EEDA). Insight East has been developed to help decision-makers better understand the economy. The Insight East team will analyse economic data to provide clear and succinct reports on the key trends and issues facing the East of England. The service will provide answers to questions such as how the economy is performing, how it’s changing and where growth may come from. For further information: www.insighteast.org.uk. 

About EEDA
EEDA has a clear mission - to improve the economy of the East of England. 

So whether it’s helping businesses through the recession, supporting people to be the best they can or breathing new life into places, everything we do comes back to our mission statement. 

EEDA works across the six counties of Bedfordshire, Cambridgeshire, Essex, Hertfordshire, Norfolk and Suffolk, and unitary authorities of Central Bedfordshire, Bedford, Luton, Peterborough, Southend-on-Sea and Thurrock.

Our investment decisions have a track record of delivering considerable returns. A recent independent report found that for every £1 EEDA spent, we generated a mid-point return of £4.75 for the region's economy.

Visit www.eeda.org.uk to find out more.

About UK Trade & Investment

UK Trade & Investment (UKTI) is the Government department that helps UK-based companies succeed in the global economy. We also help overseas companies bring their high quality investment to the UK’s economy – acknowledged as Europe’s best place from which to succeed in global business. UKTI offers expertise and contacts through its extensive network of specialists in the UK, and in British embassies and other diplomatic offices around the world. We provide companies with the tools they require to be competitive on the world stage. For more information on UKTI, visit www.ukti.gov.uk or telephone 0845 641 9955. 



